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Abstract

The paper examines the role of social media on youth political participation in Nigeria. The paper adopts gratification theory as its theoretical framework. It uses secondary sources of data collection which involves review and analysis of documentary evidences like textbooks, newspapers, magazines that were sourced from the library, and online materials to generate information relevant to the study. The paper concludes that social media has proved to be a potent tool for youth political participation in Nigeria but has been challenged by fake news, poor power supply, harsh political environment, and corruption. Therefore, the paper recommends that government should ensure steady power supply in order to expand the scope of internet connectivity to enhance youth political participation in Nigeria.

Key Words: political party, political participation, social media, youth, election, democracy

Introduction 
[bookmark: _GoBack]Social media has in recent time, remained one of the major veritable tool for youth political participation globally. It gives youth the opportunity to express their political sovereignty and become formidable stakeholders in political process of their countries. However, the media exists as an organ of information sourcing and dissemination, social enlightenment and mobilization. These functions set the media apart as an important factor in the relationship between the government and the governed thereby making them indispensable for good governance, the deepening of democracy, societal growth and development generally (Ajayi 2017). The transformation in the technology of information and communication generation, processing, storage and dissemination witnessed in the 21st century unprecedentedly opened-up new media platforms unmatched in history in terms of interconnectedness, interactivity, multiplicity and accessibility (McQuail, 2019).

The emergence of the social media is a major phenomenon that has transformed the interaction, communication and sharing of information between people throughout the world in the 21st century. It is important to point out here that social media is not a new concept. It has been evolving since the dawn of human interaction. However, in the 21st century, there was the emergence of new forms of social media networks such as Facebook, YouTube, Twitter, internet service among others. The emergence of these new forms of social media revolutionized many aspects of human communication. Thus, today social media have become a natural part of the everyday lives of people all over the world. For instance, as at 2017, there were about 2 billion Facebook active users in the world (Wikipedia, 2017)  

The use of new social media in politics has continued to grow in many parts of Africa since the 21st century. The role of social media networks such as mobile phones’ SMS, Facebook, 

Twitter and YouTube in deepening the democratization of Nigeria in recent times cannot be overemphasized. For example, 2011 alone witnessed a massive use of mobile phones’ SMS, Facebook, Twitter in the general elections in Nigeria. The social media networks like Facebook, Twitter and YouTube are amongst the most visited websites in Nigeria. Due to their participatory, interactive and cost-effective nature, they have become veritable instruments for carrying out election campaigns and other electioneering activities, political engagement and mobilization among others (Ajayi and Adesote 2015).

The arrival of these new media platforms has continued to change the way people communicate with each other or one another around the world. For example, mobile phone penetration rates, in particular, have resulted in a plethora of ideas for new media platforms aimed at bridging the information divide between the well-connected and the disconnected (Unwin, 2012). In addition, Internet-based communication has equally started to gain importance in Nigeria in particular and Africa in general. Both mobile phones and the internet provide exciting new opportunities for one-to-one as well as one-to-many communication. The much reported rapid spread of mobile connectivity and services, as well as different forms of public and shared internet access have allowed a growing number of people who may not have access to a computer or a fixed connection to take part in “the global conversation” (André-Michel, 2010).

Social media has served as a unique platform of modern human communication and is presently an integral part of the political culture of most democratic nations globally. Nigerian State has keyed into the global wave of Social media usage and this has greatly impacted the political participation particularly among the young. The 2023 general elections were greatly affected by the wave and the Obidient Movement capitalized on social media to actualize the presidential ambition of Mr. Peter Obi. The paper therefore examines the role of social media on youth political participation in Nigeria.

Conceptual Clarification 
Democracy
Democracy according to Appadorai (2014) may be described as a system of government under which the people exercise the governing power directly or through representative periodically elected by them. This means that a state – Nigeria may be termed democratic if it provides institutions for the expression of supremacy of the popular will on basic questions of social direction and policy. Democracy can therefore be seen as a system of government in which the citizens directly or indirectly take part in deciding who should hold one office or the other at a regular interval.

Election
Election connotes a process by which leaders are chosen through voting. It is a procedure that allows members of an organization or community to choose representatives who will hold positions of authority within it (Ujo 2004). Election is associated with democracy as it involves processes and procedures by which citizens of a given country choose or select either through direct or indirect voting those who will represent them in the parliament and other positions in the government (Johnson, 1994). 

Social Media
Social media is often used to refer to new forms of media that involve interactive participation. Often the development of media is divided into two different ages, the broadcast age and the interactive age. In the broadcast age, media were almost exclusively centralized where one 

entity such as a radio or television station, newspaper company, or a movie production studio distributed messages to many people. Feedback to media outlets was often indirect, delayed, and impersonal. Mediated communication between individuals typically happened on a much smaller level, usually via personal letters, telephone calls, or sometimes on a slightly larger scale through means such as photocopied family newsletters.

With the advent of digital and mobile technologies, interaction on a large scale became easier for individuals than ever before; and as such, a new media age was born where interactivity was placed at the center of new media functions. One individual could now speak to many, and instant feedback was a possibility. Where citizens and consumers used to have limited and somewhat muted voices but now they could share their opinions with many. The low cost and accessibility of new technology also allowed more options for media consumption than ever before – and so instead of only a few news outlets, individuals now have the ability to seek information from several sources and to dialogue with others via message forums about the information posted. At the core of this ongoing revolution is social media. The characteristics, common forms, and common functions of social media are explored here (Manning, 2014).

Political Party
A political party can be defined as a body of people or an autonomous group of people who seek to control the government in order to put their ideology or programme into practice.  According to Nwankwo (2010), “political party can be define as an organized group of individuals seeking to seize power of government in order to enjoy the benefit to be derived from such control…That a political party exists primarily as an electoral machine for gaining power with coherent philosophy and its deep ideological aim”. Therefore, a political party can be summed up as an organized group of people or individuals whose intentions are to control the apparatus of the state if given the opportunity to form government.

Political Parties are basically those organizations that mobilize voters on behalf of a common set of interests, concerns, and goals. Examples of political parties in Nigeria are: the PDP, Peoples Democratic Party (PDP), All Progressives Congress (APC), All Progressive Grant Alliance (APGA), Labour Party (ZLP), and so on.

Youth
The youth is an age group, sometimes referring to the younger generation, or younger people. Much the same could be said for the way that youth was defined and perceived in the textual and visual evidence left behind by the Greek and Roman worlds, and the cultures within or adjacent to them, such as ancient Judaism. Beginning with the issue of ancient terminological definitions and how these were aligned with age-in-years “thresholds,” this chapter canvasses the legal, political, marital, educational, military, ritual, and physical instantiations of age spans that have been assigned to “youth,” but do not always converge.

Political Participation
Political participation refers to those actions of citizens by which they seek to influence, challenge or support government and political process’. Participation requires presence in the formal political arrangement that tend to influence the political system of the country. Political participation takes different forms and shapes such as voting, campaigning, contesting, and expression of dissents. 



Methodology 
This is the process and procedure involved in data collection. The paper uses secondary sources of data collection which involves the review and analysis of textbooks, journals, newspapers and articles as weii as other documentary materials from the library and internet. However, since the method of analysis is the secondary mode, the method of analysis is the qualitative method, which means that it is more of explanatory theories has to do with using various reviews from other works relevant to the paper.

Theoretical Framework 
The paper adopts gratifications theory developed by Elihu Katz, Jay Blumler and Michael Gurevitch in 1974. The theory considers the audience as active, that is, they actively seek out specific media and content to achieve certain results or gratifications that satisfy their personal needs (Nayyar, 2007). Uses and Gratifications analysis shifts attention and focus from media production and transmission to media consumption. According to Folarin (2002), the central issue becomes, “who uses which content from which media under which conditions and for what reasons”. The theory seeks to explain the uses of media and the satisfactions derived from them in terms of the motives and self-perceived needs of audience members (McQuail, 2005). It emphases the fact that the audience are not passive receivers of media contents, but that, “they actively influence the message” in that they “selectively choose, attend to, perceive and retain the media message on the basis of their needs, beliefs, etc” (Anaeto et al, 2008). 

Media audiences usually derive gratifications from three different sources, namely, media content, media exposure and the social context of exposure (Blumler and Katz, 1974). However, Nayyar (2007), while citing Katz, Blumler and Gurevitch states that there are five basic assumptions guiding Uses and Gratifications theory. According to Nayyar, the theory assumes that:
1. The audience is conceived as active.
1. Media choice and gratifications depend on the audience member, that is, people use the media to their advantage more often than the media use them.
1. The media compete with other sources of need satisfaction especially face-to face communication.
1. Many of the goals media use can be derived from data supplied by the individual audience members themselves.
1. It is the individual audience member that makes the decision to view the media based on the value placed on such media.

The underlying presupposition is that, media users selectively engage media that possess the features or characteristics that can meet or satisfy their needs at that point in time. Thus, it is not the pervasiveness or popularity of the medium or media that matters but the relevance and utility of the medium/media to the user. The theory stresses the consumption utility of media rather than the transmission capability.

Relating this to the study, Nigeria citizens are deriving satisfaction from the abundance of information about the politics around them on social media; this has made the attention of the people to be directed to how to maximize the level of useful information getting through social media for their active involvement in political decision making process. Thus, people use social media for different purposes, depending on what gives them fulfilment, but of recent, the interest is on political matters. People use social media to disseminate, aggregate, assimilate and articulate political information. In addition, political conversations has gotten more 

attention on social media, like the mobilization and sensitization of the online citizens toward political engagement. All these usages of social media for personal satisfaction of the user have increased the level of political participation. 

Social Media and Youth Political Participation
According to SuomenToivo–Think Tank (2012), social media are new information network and information technology using a form of interactive communication skills, where users produce the content of information and interpersonal relationships are established and maintained in the process. A typical social media services could be content sharing, web communities, or an Internet forum (Sanastokeskus, 2010).

Boyd and Ellison (2007) defined the social networking sites as the “web-based services that allow individuals to (a) construct a public or semi-public profile within a bounded system, (b) articulate a list of other users with whom they share a connection with, and (c) view and traverse their list of connections and those made by others within the system” (Boyd and Ellision, 2007).  Any information that emanated from a member of the forum might become topical and even spread beyond where it was first discussed. Typical examples of social media include Facebook, Twitter, Youtube, Google+, MySpace, Skype, Instagram, Flipagram, and Hi5. All these sites and applications have interactive options that facilitate broadcasting and rebroadcasting of information. Aside from these websites, these are also applications that people are even more accessible to on smartphones and androids. The applications include: BBM on which there are BBM channels, where news and other information are created, broadcasted, and even modified. There is also WhatsApp application that facilitates the formulation and dissemination of information. Others are Nimbuzz and 2go. They are not just for news, but are also for gossips and rumours. In so many cases on social media, what started out as rumours, gossip, or even speculation that are reproduced and rebroadcasted as real, even though it was fake ab-initio. This particular problem emanates from the user-to-user interaction found on social media and distinguishes from the traditional media. In social media, the gate keeping role of traditional media is eliminated. 

A good example of social media that always promotes exchange of messages between peoples across the globe is Facebook.  Facebook was created in 2004 by a student a called Mark Zuckerberg, his mission was to be able bring peoples together from different backgrounds and encourage what he called interaction (Facebook, 2010).  There are over 1 billion users in the world with estimated population of 6.8 billion; this means that about 2 out of 14 people have Facebook account.  

One tangible impact that social media has had on the intercultural dialogue is that it provides a common medium for exchanging every sort of messages, and also, many people around the world can likewise use the Internet to communicate, collaborate and integrate.  There are more than 70 translations on the site, and about 70% of users are outside the United State (Facebook, 2010).  According to Mark Zuckerberg himself, “If Facebook were to be a country, it would be the 6th most populated country in the whole world.” (Facebook, 2010), but today, in 2016, Facebook is the 3rd most populated country with 1.72 billion users.  This social networking among numerous countries enriches social living through ignoring the factors of distance. Social media facilitates bringing people together with different backgrounds and also encourages interaction.  



YouTube is known as a video-sharing website that began in the year 2005, it allows individuals to interact with the larger global community by viewing and sharing different user generated video contents (Georgetown University, 2010).  Just because so many videos are shared by people around the universe, traditional stereotype of groups of people begins to decline with availability of wider information.  Peoples have opportunity to express themselves through comments on videos and also participate in discussions and conferences.  Numbers of people have used the YouTube, and this innovation is seen to have “became a driving force for change around the world” (Ostrow, 2010). 

YouTube has above 78 million users with over 150,000 videos uploaded on daily basis (Lake, 2009).  Many companies around the world use videos to promote their business to the people of other countries.  These strategies provide businesses opportunities to market their services or products to potential customers or consumers spanning across long distances.  Regards to the worldwide current events, people upload many videos to the Internet for the purpose of entertainment, persuasion or information.  Some of the videos instigate controversy, and the people across the world can voice their opinions on the trending issue, this may contradict societal stereotypes and norms. 

Twitter is another form of social media that allowed people to effectively communicate information through the micro blogging.  People use this micro blogging to “talk about their daily activities and also to seek or share information” (Java, Song, Finin, Tseng, 2007).  Twitter is social-networking site created in the year 2006 to relay real time information to its users.  The platform was greatly inspired by creator Tim Dorsey’s introduction of SMS-based concept that allowed members of his then company, Odeo, to keep tabs on one another within the company. The name ‘Twitter’ is used to describe a very short burst of inconsequential information. Many people follow their friends, celebrities, and musicians on this peculiar site in which they feel they connected and also develop acceptance.

Finally, the iPhone is another device introduced by Apple in 2007, it combined the function of a mobile phone, instant messenger and MP3 player (Nowak, 2008).  The iPhone combined new innovative attributes, such as touch screen and the wireless Internet access, and also, it encompasses different type of applications that include YouTube, Facebook and Twitter.  People can also use the iPhone to connect with others on various social media sites in a convenient but accessible manner, they can as well as interact on the Internet without being together face-to-face. 

Intercultural dialogue is very critical today in our globalized world, where different types of cultures encounter each other on daily basis, especially, through the social media such as Facebook, YouTube, Twitter, and the iPhone.  Violence and turmoil would exist unless people actively and eagerly promote intercultural dialogue and communication competences to achieve harmony and understanding in the world.  

Social media provides a place where people across the globe can easily stay in touch, feel closer and also more connected regardless of distance that separates them from on e another.  New social media sites have been rapidly spread across the world and gaining momentum in today’s society.  While making provision for a common way of linking people together through knowledge, attitudes and behaviors, a sense of belonging to greater social network coverage other than one’s own local community is effectively and swiftly created. This Internet exemplifies such a significant route in connecting to a diversified people, places, cultures and 

ideas.  New social media sites have provided various ways in which people can easily communicate and interact with others across the globe without being restricted by the limitation of time and space.

In social media, there are 5 major features that are easy to identify. According to SuomenToivo- Think Tank (2012), the features are social networking and social interaction, participation, the use of social providers, openness, and collaboration. These features are linked to the six classifications of social media postulated by the same author. There classifications are: Social Networks (Facebook, Google+, Myspace, LinkedIn); Media Products Community (Youtube, Flickr, Slideshare); Blog Services (wordpress, blogger, Twitter); Information Community (Wikipedia and Wikispaces), which is also referred to as Collaborative Project (Policy and Legal Advocacy Centre, 2012); Virtual Community also called Virtual Game Worlds PLAC (2012) includes Second Life and World of Warcraft; and Link Sharing Services (Digg and Diigo). The social media is a body of packages that users would find attractive and even hard to do without. 

Putnam’s (2010) argument that political participation is declining due to a reduction in civic engagement (both political and non-political) implies negative consequences for the health of a representative democracy. Recent research indicates that interaction through the Internet can replace some of these lost forms of civic engagement (Krueger, 2012), although there has been a debate about the nature of that effect (Han, 2018). However, the evidence indicates that Internet use has provided an additional channel for citizens to engage politically with each other and their government.

Empirical Review
In a study that was run by Zhang et al. (2016) that was interested in how social media affected different variable including civil engagement. They did this by doing a phone survey that included 998 individuals that were all ages. The results showed that “reliance on social networking sites such as YouTube, Facebook, and Myspace was positively related to civic participation but not to political participation or confidence in government” (Zhang, 2017). We can see that in this study that social media didn’t influence political participation, even when they didn’t just get their research from only college aged respondents (Megan, 2017).

Geraldine et al., (2014), Many governments are however recognizing social media platforms as a means to understand and reach their citizens directly. In societies where the majority of people have “free” access to the internet, social media can serve as a technical base for digital political debate and can facilitate opinion shaping processes, at least in theory. In this context, “free” refers to the freedom to access the internet, to access information freely, to express oneself freely without fear of surveillance or persecution. Academia is still in debate about the impact on societies of this process that has been described as the new “structural transformation of the public sphere. And in Nigeria, the social media have become the most accessible source of information, particularly in the last three general elections. Before the day of the election, the social media disseminated many messages to the public that went viral. In the 2015 general election, the social media became a more potent tool and even a more lethal weapon. There were releases in the form of videos, voice notes, headlines, and broadcasts that made and mar many political parties and individuals




Issa (2016) identified four ways social media has shaped political communication. Firstly, it has deepened segmentation of audience triggered by the rise of network television channels and specialized magazines and websites. Segmentation of audience is a product of two main elements of the social media: diversification of coverage and selective exposure (that is, finding information that aligns with the predispositions of individuals). Social media makes it possible for its users to read and discuss specific issues and then connect with other individuals who share their beliefs. This has the possibility of creating individual voters that are fixated on specific issues and who may not be able to relate with the wider issues that are part of a general election. The existence of different media and brands of information platform can slit political communication into different segments - all addressing the same issues from different perspectives.

The second way social media has shaped political communication is by weakening the gate keeping capacity of the traditional media. Before the emergence of social media, the traditional media played a key role in deciding what is sufficiently important to be aired to the public. This gatekeeper role of the traditional media enables it to set the agenda of public discourse. In the 1970s, (McCombs and Shaw, 1972) asserted that the mass media force attention to certain issues. They build up public images of political figures. They are constantly presenting objects suggesting what individuals in the mass should think about, know about, [and] have feelings about. McCombs and Shaw insist that a small number of mass media news producers dominate the market, and therefore, audiences only get information about what the media decides is important enough to be covered.

The Challenges of Social Media on Youth Political Participation in Nigeria
The major challenges of social media on youth political participation in Nigeria are as follows: 

Low Level of Education: 
Low level of education; literacy and lack of expertise have acted as a great barrier. One may ask; how does this affect social media? In least developed countries, these social media are not being effectively utilised because of the skill and expertises on the use of these media are not available. Danaan (2006: 118) stated in this regard, that there are low level of education and literacy among the population in the third world like Nigeria thereby creating a great scarcity of skill and expertise. The level of penetration of Western Education in Nigeria is very low; therefore, many cannot even read and write let alone, understand the use of social media, which are recent breakthrough.

Absence of Clear-cut Policies: 
It is the policy of many developed and developing nations to place much emphasis on modern Information and Communication Technologies as a way of remaining relevant in the global village of today. In the case of Nigeria, much effort is not paid to the development and usage of these modern technologies. Although the Information and Communication Technology Policy of the Federal Government states this, it is sad to say that it has remained a paper policy ever since it was adopted by the government. ICTs are now one of the characteristic of world powers and many nations are making efforts to develop this sector but Nigeria is still politicizing her policy. It is sad that the Nigerian government is yet to fully define the purpose, principles and values which should animate her communication system. Perhaps this is the reason why Stein and Sinha (2016) advised that making these social choices (having a clear-cut ICT policy) would allow these decisions to be incorporated into technology and industry as they develop rather than forcing expensive and inefficient changes later.


Epileptic Power Supply: 
There is no gainsaying in the fact that power supply remains a monster which the Nigerian government is yet to conquer despite the huge sums invested in the sector. The sad part of it is that most of the social media technologies are dependent on power supply as they either need power to be operated or in some cases, charged. Power supply is so epileptic that many Nigerians now resort to power generating sets which are also victims of sabotage as a result of adulterated fuel and diesel. It is a obvious that many cyber cafes have had to pack up as a result of the epileptic power supply destroying their equipment. 

Cost of internet connection: 
The cost of connecting to the internet is high in Nigeria as most telecommunication providers now see it as a new way of making more money from people, at the same time when poverty has relocated its abode to the domain of majority in Nigeria. What this means is that, only a selected few may have access to computers outside their offices, while those that don’t have access in the office may still not have access outside their working environment. Beyond that, those who could access it through their mobile phones are often handicapped by the monthly subscription to be paid to the service providers, and until the subscription rate is reduced, effective and efficient usage of these social sites may be handicapped.

Non-Viable Business milieu: 
The impact of Social media technologies on the lives of people world over cannot be overemphasized. This is as a result of the tremendous changes which these technologies have brought upon our modern societies. The fullness of the impact of social media is yet to be felt in Nigeria as a result of the hostile business milieu in the country. Till date, certain government policies still make it impossible for easy investment and this would make investors in the ICT sector to shy away from the country. The government does not help matters as efforts of local investors are stifled with huge importations. Political instability of the Nigerian state is another major factor which has also militated against the attraction of ICT investors to the country.

Conclusion and Recommendations 
The paper concludes that social media has influenced youth political participation. It has restructured our socio-political relationship and environment leading to effective information management and dissemination process. The political process in Nigeria, like never before, has responded to the sophistication brought about by the deployment of the social media for awareness creation and mobilization. They have also brought a new wave of influence on the mindsets of the teaming electorate in Nigeria. However, social media in Nigeria has been challenged due to poor regulation, fake news, poor power supply, and network. Therefore, the paper recommends that:
1. Government should ensure that there is constant, steady, and stable power supply in Nigeria. 
1. Cyber-politics should be entrenched into the nation’s body polity and the electorates should be encouraged to key into the unending opportunities provided by the social media in monitoring and reporting elections and other political activities in Nigeria. 
1. Nigerian citizens should utilize the potential of social media to monitor the implementation of policies across the nation so as to put government on her toes.
1. The electoral body in Nigeria should adopt social media as a medium for information dissemination.

1. There should be adequately development of infrastructural facilities, most especially, the supply in electricity so as to accommodate technologies that are power driver.
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